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LITERARY REVIEW DATA DRIVEN FUTURE PREDICTIONS

http://blogs.worldbank.org/opendata/future-world-s-population-4-charts

http://www.pewresearch.org/fact-tank/2016/03/31/10-demographic-trends-that-are-shaping-the-u-s-and-the-world/

http://www.themreport.com/news/01-03-2017/millennials-desire-homeownership

https://www.scientificamerican.com/article/electric-car-owners-struggle-to-find-a-charge/

https://www.forbes.com/sites/learnvest/2013/08/06/the-future-of-america-3-predictions-from-an-economic-guru/#32fe3e1d30a5

Population 
The world’s population is projected to reach 11.2 billion in 2100

Demographics
 1. Increase in Diversity
Americans are more racially and ethnically diverse than in the past, 
and the U.S. is projected to be even more diverse in the coming 
decades. By 2055, the U.S. will not have a single racial or ethnic 
majority.

2. The American family is changing
After decades of  declining marriage rates, the share of  American 
adults who have never been married is at a historic high. Two-
parent households are on the decline in the U.S., while divorce, 
remarriage and cohabitation are on the rise. About one-in-six 
American kids now live in a blended family. 

3. The world is aging
The demographic future for the U.S. and the world looks very 
different than the recent past. Growth from 1950 to 2010 was 
rapid — the global population nearly tripled, and the U.S. 
population doubled. 

Home ownership
The number of  older millennials ages 26-34 who are living at their parents’ home 
has increased from 12.9 percent to 14.5 percent. The increase in home values 
have deterred aspiring home-buyers from purchasing a home due to stagnant 
socio-economic growth. Over the last 20 years, home values in the metro 
areas with the most social mobility have soared, which makes it difficult for 
low-income people to afford living in the very places where they could most easily 
achieve socio-economic growth.
 
Accessibility to electricity (for cars) 
The current range for one charge is 60-100 miles. During long distance trips, 
you can go days without seeing an electric charging station. 
Challenges include: infrastructure, policy changes, and driving habits

Economy
1. Jobs Are Headed Back to the U.S.
American production will be making a comeback—in a major way. “Growth in 
America is going to come from making things—and not Big Macs or e-cards but 
important stuff, like fuel and chemicals and cars”

2. We’ll Be Moving Inland
If  you’ve only ever thought of  the middle states as great places to go skiing and 
hiking, you might want to recast your thinking.
“Over the next 30 years, businesses and population will migrate to America’s 
central corridor” 

3. A New (Old) Industry Will Emerge
Grain will be king again. “While agriculture has historically been quite cyclical, 
demand for U.S. crops is stronger than ever, and more global, too”

Sources



LITERARY REVIEW HUMAN CONSTANTS

16 Universal desires that drive behavior
How people are affected by experience and culture 
Culture can modify the strength of a desire as well as 
the way in which the desire is satisfied
Some societies are more status-oriented than others
Everyone embraces the 16, but individuals prioritize them differently
Founded by: Steven Reiss, American psychologist, studied at Dartmouth, 
Yale, and Harvard, assessed over 6000 people from 4 continents

Acceptance - approval, inclusion 
Curiosity - hunger for knowledge 
Eating - desire to consume food 
Family - love 
Honor - loyalty (to one’s family/heritage)
Idealism - social justice 
Independence - feeling of  freedom 
Order - organization, routine, stability 
Physical activity  
Power - control, influence others 
Romance 
Saving - accumulate something 
Social contact - relationship with others 
Social status - social significance 
Tranquility - secure and protected 
Vengeance - desire to get even  
 
* focus on for our concept

https://explorable.com/16-basic-desires-theory
http://www.worldcat.org/wcpa/servlet/DCARead?standardNo=158542045X&standardNoType=1&excerpt=true

Sources

Where does happiness come from?
Study by Harvard 

Constructing healthy relationships 
Facing people head on
Having real conversations 
Laughing with friends
Experiencing true love 

Maslow’s human needs



ARTISTIC RESPONSE  An exercise to think outside the box and quickly visualize ideas 



CHOOSE CITY IRVINE, CA 

Location
Irvine, California
Developing city 
42,530 acres 
Almost ¼ of  Chicago

Description
Very flat 
People want to move there for the schools 
Very good 
Very safe 
Family living
Gated and ungated neighborhoods 

Demographics 
Average income: 90k 
50/50 own/rent houses 
12% below federal poverty line 
Avg household: 2.7 people 
Avg family: 3.17 people

Average age: 33
23.5% under 18
14.4% 18-24
32.3% 25-44
22.6% 45-64
7.2% 65+  

Living Experience 
Not very connected to the community 
Wants places where he can walk around, 
enjoy public things, food, hot tub, gym 
Nothing like this really available 

Population 
1990: 111,000
2013: 236,716 

50% white
2% African American 
39% Asian 
.2% Native American 
.2% Pacific Islanders 
3% Other 
5.5% 2 or more races 

https://www.google.com/search?q=irvine+population&oq=irvine+population&aqs=chrome.0.0l6.2871j0j7&sourceid=chrome&ie=UTF-8#q=average+income+in+irvine&*

https://www.google.com/search?q=irvine+population&oq=irvine+population&aqs=chrome.0.0l6.2871j0j7&sourceid=chrome&ie=UTF-8#q=irvine+demographics&*

https://www.google.com/search?q=irvine+population&oq=irvine+population&aqs=chrome.0.0l6.2871j0j7&sourceid=chrome&ie=UTF-8

Sources



IRVINE ANALYSIS MAPPING COMMUNITY CENTERS

Supermarkets

YMCA

Schools

Parks

Dog Parks

Observations

Two main highways run through Irvine: I-405 and I-5

Three smaller toll roads help to define its borders: 241, 
73, and 261

Takeaways

The Interaction touch points are not evenly spaced

There are a wide range of  community spaces but 
their placement throughout Irvine is scattered and not 
planned out for the overall concept of  the city



CHOOSE FOCUS BUILDING RELATIONSHIPS THROUGH SHARED SPACES 

How to bring people together naturally… 

Existing
Trader jacks 
European markets 
Church
Schools
Sports 
Dog parks
Beach/lake
Uber delivers puppies 
Community garden 
Library/workspace 
Creative workspace 
Potluck events 
Block party
Cul-de-sacs 

What we can do (brainstorm)
Share cars
See schedules of  neighbors  
Bring in persuasion
Make a neighborhood circular 
Car hub in the middle
Activity center
Don’t need driveways 
Different terrain?
More space for activities! 
Create clusters
Each center hub has something people want
(Fitness, Productivity, Entertainment..) 

Current example: Woodview Apartments in Deerfield, IL
 A lot of  common areas
 People interacting that wouldn’t otherwise



INSPIRATION CLUSTERS IN NATURE



INITIAL CONCEPT SKETCHES FUTURE CITY LAYOUT

Cluster City 
Our future city concept was developed 
from the idea of  building small groups of  
buildings around a center facility. 

We started with where people live and 
branched out from there. There isn’t much 
interaction amongst neighbors anymore, and 
want to bring it back.

We were inspired by neighborhoods with 
cul-de-sacs because our research shows that 
a circular orientation increases interaction.



Taylor  Age 13

7 AM - Wake up and get ready

7:30 AM - Get on autonomous bus

8:30 AM - 3:30 PM - Day at school cluster

4 PM - Join the neighborhood basketball game

4:15PM - Tony notices the game and goes to join

GENERATIONAL PERSONAS CHILD



GENERATIONAL PERSONAS ADULT

Alex  Age 37

8 AM - Coffee run in productivity cluster

9:20 AM - Sees collaborative hub and decides to 
go to work there

9:30 AM - Alex meets Jojo in the hub and they 
collaborate on some ideas

4:30 PM - After work, Alex notices a party in the 
community hub and decides to go



CONCEPT DEVELOPMENT OVERHEAD VIEW

About the Design
Saying good-bye to the grid system, we want to try 
to create a city with circular clusters. 

Each cluster has a purpose such as productivity 
(coffee shops, offices, library), entertainment 
(movie theater, game center, bowling), living 
(neighborhood), parking, and more. 

Since drive-ways are no longer necessary, extra 
land will be used for communal areas such as 
gardens, dog parks, playgrounds, etc. 

Each cluster has a hub in the center where 
the purpose is always to promote and facilitate 
interaction. 

Each hub is transparent so others can feel 
comfortable joining in. They includes shareable 
items and space for collaboration. 



CONCEPT DEVELOPMENT PERSPECTIVE VIEW OF A NEIGHBORHOOD



NEXT STEPS 

Interview residents of  Woodview Apartments

Research terrain options for extra land

Test concept in a user workshop 

Develop concept further (work out kinks)


