
We are imagining the future where autonomous cars 
are unanimously accepted and used. Looking past 
technological issues with the cars, we are focusing on 
the way a city will function. Not only will there be major 
structural advancements, but also social and relationship 
changes. We’ll be researching human interactions and 
how we can implement a system to keep and add joy to 
our lives surrounding the use of  a car. 
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LITERARY REVIEW LIFESTYLE CHANGES

Urbanization

Over the past few years, urban 

populations in America’s cities have 

grown faster than outlying areas, 

and research shows that jobs are 

coming with them.

Access to Tech

Increase in tech allows for people 

with all social standings and age 

groups to connect without ever 

physically meeting each other.

Fast Paced 

25-34 year olds with a bachelor’s 

degree are increasingly moving 

to neighborhoods of the nation’s 

large metropolitan areas. 

This migration is fueling 

economic growth.

Health to Wealth

When people are younger they are 

focused on being successful and 

worrying less on health. 

Source: Nielson, “Global Generational Lifestyles”
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LITERARY REVIEW TRENDS THAT DRIVE PEOPLE APART 

Less time with neighbors 

In the 1970s, nearly 30 percent of Americans 

frequently spent time with neighbors, and only 20 

percent had no interactions with them. Today, those 

proportions are reversed.

Increase in mistrust between people

A key marker of social capital that is regularly used in 

comparing nations and tracking trends over time is 

the generalized feeling of trust. The General Social 

Survey reports that the share of the population that 

says “most people can be trusted” has fallen from 

a majority in the 1970s, to about one-third today.
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Recreation is privatized 

Since 1980, the number of members of private 

health clubs have quadrupled to more than 50 

million.  We used to swim together—prior to World 

War II, almost all pools were public. Today, we swim 

alone in the 5 million or so private swimming pools 

compared to just a few thousand public ones.

Driving alone 

Driving alone has become the norm, with 

transit reserved for the poor. Today, 85 percent 

of American commuters travel to work in private 

automobiles, up from 63 percent in 1960. 

Carpooling has fallen by half since 1980.

Source: http://cityobservatory.org/wp-content/uploads/2016/04/R4_CO_Infographics_LessInCommon.pdf



Efficient, on-demand, money-saving, and better for the environment. 

LITERARY REVIEW SHARING SERVICES



CAR INVENTORY Asked 10 people to take photos of things in their cars. 

Relationship Building

road-trip selfie

Customization 
flowers to decorate a car

Utility  
storage of  
functional objects 

Personal  
transporting a gym bag

Personal  
hard hat



SURVEY
Sent via Facebook to students, friends, and family ranging from 19-56 years old. 

Received 63 responses. 

Tell us about a memory you have related to a car ride. 

“Going through the entire soundtrack of Hamilton 

with my 9-year-old sister on the way to a drive in 

theater over the summer”

“Any ride having fun with friends, I hate having to 

turn around to talk to people in the back seat though. 

I love road trips with friends and staring out the car 

window when you drive to a really beautiful place.”

“Going on a long drive when frustrated.”



BODYSTORMING
Held an hour-long design workshop with 4 student participants.

3 main activities: individual brainstorm, role-play, product arrangement.

PART 1 INDIVIDUAL BRAINSTORM

Mobility 

Swivel Chairs

Structure 

Shuttle type seating

Space 

An environment to relax

Space 

Chairs facing eachother 

Space 

Holographics to 
enhance experience

Comfort 

An environment to relax

Comfort 

Personal desks for eating



PART 2 ROLE-PLAY change of the social setting within a vehicle 



PART 2 ROLE-PLAY human driving will become a luxury 



PART 2 ROLE-PLAY integrating a fun aspect 



PART 2 ROLE-PLAY the future of services helps determine interactions within a car



PART 3 PRODUCT ARRANGEMENT 

Asked participants to place objects in sections of  people they would be comfortable sharing with in 50 years.



MAIN TAKEAWAYS 

The future is moving toward privatization 

Successful disruptive innovations show us that 
people are more willing to share

People want to keep meaningful relationships 
and experiences that go beyond a product

Our generation is more willing to spend money 

on experiences and relationships



NEXT STEPS

How can we create a new experience that 

evokes the same emotions as before? 

First person interviews
Concept iterations
User testing


